1984 
Editorial Index 


A guide to the headlines and highlights 


that appeared in Communications magazine 
during 1984. 


ASSOCIATION PERSPECTIVE 
Associated Public-Safety Communica- 
tions Officers, September, p. 88. 
Cellular Radio Communications 
Association, June, p. 102. 

Energy Telecommunications and Elec- 
trical Association, March, p. 74. 
Forestry Industries Telecommunica- 
tions, December, p. 78. 

National Association of Business and 
Educational Radio, November, p. 78. 
National Mobile Radio Association, 
February, p. 80. 

Radio Club of America, April, p. 146. 


BUSINESS MANAGEMENT 

Leasing Employees?, T. Kerver, December, 
me 

lice and Measure, C. Chalmers. 

November, p. 52. 

Meals on the Road, R. Feinschriber, 
February, p. 60. 

Sharpening the Competitive Edge, C. 

Chalmers, March, p. 24. 

The Digital Dimension, J. Morris, August, 

p. 28. 


COMPANIES 
A Tradition of Prosperity (E.F. Johnson), 
February, p. 62. 


Communications 


Defining and Refining (Glenayre), April, p. 
132. 

Flexible and Creative (BBL Industries), 
June, p. 86. 

Measuring Success by Remote Control 
(Cetec Vega), August, p. 66. 

Something Old, Something New (Celwave 
RF Inc.), March, p. 60. 


FINANCE 

A Taxing Problem, R. Weatherington, April, 
p. Tit. 

Computers: Are They for You?, T. Kerver, 
March, p. 42. 

Fool’s Gold?, T. Kerver, June, p. 54. 
Investment Tax Credits, T. Kerver, 
November, p. 61. 

The Thrifts Are Coming, T. Kerver, April, 
p. 58. 

Turbulent Times in the Industry, T. 
Kerver, May, p. 62. 


INDUSTRY RESEARCH 

ACSB: The Users’ View, D. Lumsden, 
January, p. 44. 

Dealers Up the Ante, T. Sweeney, 
December, p. 27. 

Marketplace Profile, D. Lumsden, August, 
p. 56. 

Playing with Dynamite, D. Lumsden, 
September, p. 50. 

Tech Specs, D. Lumsden, July, p. 44. 


INDUSTRY UPDATE 

Keeping Pace with Deregulation, D. 
Lumsden, May, p. 40. 

Topping the Charts, C. Chalmers, June, p. 
44. 


LEGAL 
Ipstallment Sale Benefits, R. Fein- 
schreiber, April, p. 118. 


MARKETING 

Direct Mail for Dealers, G. Dennis, De- 
cember, p. 47. 

Making It Sizzle, G. Dennis, September, p. 
29. 

Marketing Cellular Via Computer, C. 
Buckles, April, p. 62. 

Selling Cellular, G. Dennis, June, p. 36. 

The Dealership Concept — Can It Sur- 
vive?, D. Lumsden, February, p. 24. 


NEW MARKETS 

Dealer Opportunities with Cellular 
Franchises, D. Lumsden, June, p. 28. 
Land Mobile’s Big Bang, T. Sweeney, 
November, p. 56. 

Messages on Display, D. Lumsden, 


September, p. 37. 
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Tiger with a Tale, T. Kerver, September, p. 
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The Case for Nationwide Paging, E. 


Smar, February, p. 38. 


The Quest for Spectrum, C. Chalmers, 


May, p. 52. 


PERSONAL DEVELOPMENT 


Make Time Work for You, P. Greenberg, 


April, p. 127. 


Putting Out Fires, L. Snow, December, p. 


62. 


PERSONAL PROFILE 

Cooper, Martin, June, p. 130. 
Detwiler, William L., July, p. 100. 
Farmer, Roger, March, p. 108. 
Foosaner, Robert, February, p. 114. 
Goldman, Lewis H., August, p. 110. 
Gurian, Mal, January, p. 90. 


Haner, Fred G., December, p. 98. 
Lamoureux, Thomas H., September, p. 
110. 

Reinhard, Peter, April, p. 180. 
Sullivan, Michael D., November, p. 98. 
Tall, Robert E., May, p. 116. 


REGULATORY 

A Tale of Terror, D. Lumsden, March, p. 50. 
Divining the Future of Spectrum, E. 
Sachs, January, p. 30. 

For Profit in the Private Services, E. 
Sachs, April, p. 36. 

Luck of the Draw, H. Montgomery, 
November, p. 30. 

1984, W. Black, January, p. 21. 

RCCs: Surviving Deregulation, G.D. 
Solomon & S.J. Wolff, April, p. 71. 
Tapping New Markets, H. Montgomery, 
May, p. 50. 

The Case for Field Studies, R. Woodsome, 
November, p. 38. 

The 800 MHz Rules — Rewrites & Revi- 


sions, L. Goldman, January, p. 39. 

The EMS Example, D. Lumsden, August, p. 
20. 

The New AT&T: A Break for Land 
Mobile?, A. Hiel, January, p. 14. 

What’s on the Menu?, T. Sweeney, 
November, p. 20. 


SALES & SALES MANAGEMENT 
Billing Cellular Roamers, M. Cooper, 
April, p. 49. 

Making the Cut, G. Dennis, December, p. 
22. 

Screening for Successful Sales, W. For- 
tunato, April, p. 115. 

Sparking Portable Sales with Mobile 
Chargers, M. Gutsche, April, p. 90. 


SERVICE 
Shops Talk, G. Dennis, July, p. 22. 


It will bring in the clowns. 


Automatic Vehicle ID 


This low cost system is guaranteed to stop the 
horseplay. No more anonymous callers or searching 
for the stuck mike. With this ANI system the dispatch- 
er will know the vehicle number immediately. And no 
annoying tones for the dispatcher. The AID-30 en- 
coder mounts in vehicle radio and automatically 
transmits ID number with a very short, 100-msec. 
burst. Has stuck-mike feature and time-out timer. 


The AID-10 decoder provides the dispatcher with a 

display and printout of vehicle ID, date and time of 
each call. Vehicle 
emergency-status de- 
coding and color monitor 
display are optional. 


Fleet prices: AID-30 $112 
(100 qty.); AID-10 $3198. 
Full one-year warranty. 
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OPTIONAL COLOR MONITOR SHOWN 


Write for brochure or call toll free 1-800-521-2203. 


Manufacturers of Automatic Number Identifica- 
tion (ANI) Systems, The Tone Monitor Time- 
keeper™, and Morse Code Station Identifiers. 
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